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Tips for Obtaining High Quality Testimonials 
 

One of the easiest ways to boost your credibility online is to collect and display specific positive 

feedback you've received about your product or service.  The result is working with the clients 

that you WANT to work with.   

Consumers typically make buying decisions based on feedback.  Testimonials are a form of 

social proof.  They show that there are other people who have used the products and services 

they are considering and were happy about their purchase.  

People purchase based on reviews from others. 

Of course, not all testimonials are created equally. There are several methods for obtaining 

quality testimonials and publishing them in a way that they are most powerful. 

For those that tend to avoid the direct ask, you can collect testimonials in ways that may not feel 

so awkward. Sometimes they show up without asking and that’s always a treat!  When you 

provide quality products and services, this will happen often. 

• Always save emails from your customers thanking you for your product or service.  Ask 

for permission to share and be sure to publish right away.  If you don’t have time to post 

immediately, keep a testimonials file or folder that you check in on regularly and post. 

• Save blog comments or feedback from your social media participation. You can take a 

screenshot of the page and crop it to show the relevant feedback. The snipping tool is a 

tool to have in your tray for this purpose.  If necessary, paste the image into a graphics 

editing program to transform it into an aesthetically pleasing format. 

• Ask your customers for feedback. If you're already talking with them directly, you can ask 

them to provide a line or two of feedback about their experience with you.   

 

• Schedule an autoresponder to ask for feedback within a certain time period after each 

purchase. Then, the burden isn’t on you to remember to ask.  We all get busy serving 

our clients and tend to put these important tasks aside.   

• Ask "celebrities" or gurus in your niche to try your product in exchange for their 

feedback.  It can be a popular blogger, an expert or an author.  Getting props from 
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someone those in your market readily recognize, can go a long way to boosting your 

credibility. 

• Facebook's “Like” plugin that shows "______ also likes this" is a form of testimonial as 

well. If you have a large following, it's an easy way to partially automate your testimonial 

process. However, don’t let that take the place of collecting specific testimonials, so 

others can learn WHY they should purchase from you. 

Details are Powerful! 

• When it comes to testimonials, the more specific and detailed a testimonial, the more 

meaningful it is to your potential client or customer. Testimonials that say things like, "It 

was awesome!" don't elicit as much of an emotional reaction as those that list specifics. 

• Consider using SurveyMonkey to create a 3 to 5 question survey that will result in your 

current clients providing the information you want your prospects to know.  This is a 

good way to shape your testimonials.  A simple email will serve the same purpose if 

you’re getting feedback from a smaller number of clients.  You can request that they 

simply hit “reply” and respond to your questions. 

 

• Ask your customers specific questions because detail adds believability and credibility. 

For example, ask them how long they've used your product or service, how they’ve used 

it and how it has helped them.  Where possible, always use your customer's real and full 

name.  Add a photo to make it even more powerful.  You can ask your client if you can 

copy their social media profile picture to add to their testimonial.  Before and after 

pictures are great where appropriate.  However, you want to keep it as simple as 

possible for your client to give you their testimonial.   

• Video testimonials work very well and seem to be most powerful.  Your prospects can 

see a living, breathing testimony. It’s important that your customer is sincere and 

authentic on the video.   

Publish your props to your website and social media accounts as soon as possible.  Don’t forget 

to add them to your newsletter as well.  Add product-specific testimonials to your product page. 

General testimonials are perfect for your home page and about page. You can create a 

testimonials page.  However, testimonials sprinkled throughout your website will get more reads 

and catch more interest.  Go get those props! 

Schedule a call to see how I can help you gather glowing 

testimonials as well as complete other projects that will move 

your business in the direction you want it to go.   
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